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PrEP
Past, Present, and 
Future

Leisha McKinley-Beach, CEO Black Public 
Health Academy
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Where the story 
began

Science became a prevention 
tool—and then the challenge 
became reaching the people 
who needed it most.

02

What Year did the FDA 
approve the first PrEP 

medication?
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The first PrEP medication 
started with two active 
ingredients

First U.S. PrEP approval: 2012

emtricitabine
(FTC)

+
tenofovir disoproxil 

fumarate
(TDF)

A daily oral prevention option changed the HIV 
prevention conversation from only risk reduction to 
biomedical choice.

Sources: FDA approval announcement, July 2012; CDC PrEP guidance.
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What was the first image
you saw once PrEP was 

approved?
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PERSONAL COMMITMENT

“history will record my commitment to stop 
the spread of HIV”-Leisha McKinley-Beach

Commitment becomes history when it becomes action.
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EXERCISE
Rewrite History: Going back to 2012
Imagine PrEP just became available. You have one chance 
to design a marketing tool for an underserved population.

2012 R&B/Hip-Hop #1

“Diamonds”
Florida gas average

$3.55 / gallon Design image

Pick a population • Choose the 
messenger • Choose the channel • 
Write the call to action

Sources: Billboard 2012 chart history; U.S. EIA Florida regular gasoline monthly prices, averaged for 2012.
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Choice is here

But availability is not the same 
as access. The work now is trust, 
messaging, and engagement.
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Present

PRESENT OPTIONS

Approved PrEP medication options
Generic/scientific names only

FTC/TDF emtricitabine + tenofovir disoproxil fumarate
Daily oral tablet

FTC/TAF emtricitabine + tenofovir alafenamide
Daily oral tablet; indication varies by exposure type

CAB cabotegravir
Long-acting injection every 2 months

LEN lenacapavir
Long-acting injection every 6 months

Sources: CDC/FDA PrEP guidance and 2025 CDC recommendation update; University of Washington HIV PrEP Curriculum.
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ACCESS

Access is not just having PrEP available at a facility.

It is ensuring that messaging, and engagement says

THIS TOOL IS FOR YOU!!!
Access is a feeling before it becomes a prescription.
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EXERCISE

How do we make access feel real?

1. How will people first hear about PrEP?

2. How will the message sound like it was made for them?

3. How will staff remove shame, cost, and transportation barriers?

4. How will follow-up happen after the first conversation?

5. How will we measure whether trust improved?

Output: one practical change your program can test next month.
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FUTURE
Move PrEP to 
where people 
already are
The next breakthrough is not only 
what we offer—it is where, how, 
and by whom it is offered.
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FUTURE DELIVERY

Expand the types of facilities providing PrEP
Make prevention part of routine care, urgent care, sexual health care, and community care.

OB/GYN Harm reduction Primary care Telehealth

Future practice question: what if every trusted health touchpoint could start a PrEP conversation?

Source: CDC PrEP clinical guidance notes that any licensed prescriber can prescribe PrEP.
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PrEP Vending Machines?PrEP Vending Machines?
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EXERCISE

What other locations or 
places should PrEP be 
offered?
Brainstorm with three filters:

Where do people already go?

Where is trust already built?

Where could follow-up actually happen?

Starter ideas

Pharmacies
Mobile clinics
College campuses
Shelters and re-entry programs
Emergency departments
Faith and community centers

Add two places that are unique to your community.
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INSPIRATION

The future of PrEP is not only new medication.

It is new trust, new doors, and new messengers.

When prevention meets people where they are, we do more than prevent new 
HIV diagnoses—we expand freedom, dignity, and choice.
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Questions & next steps
Name / Organization: ____________________________
Email: _________________________________________
Phone: _________________________________________
Website: _______________________________________

Keep the message clear: this tool is for you.
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THANK YOU

leishamckinleybeach@gmail.com

leisha@blackpublichealthacademy.com

Blackpublichealthacademy.com 

www.linkedin.com/in/leisha-mckinley-beach/

leisha.mckinleybeach/

mckinleybeach
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